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MAIN IDEA

The best way to view social media marketing
(SMM) is it's a party with a purpose, and you're the
party organizer. You've got to make sure you throw
great virtual parties, because social media users
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The art and science of throwing great parties on
social media is you have to focus on three things to
be successful:

1. Send out great invitations to your party — by doing
smart promotions. SMM requires having a great
promotion strategy.

2. Provide your guests with food and entertainment
— SMM requires having a great content marketing
strategy so you generate enough content that
people will want to stay at your party.

3. Look after hosting duties and ongoing
management — SMM requires that you provide
good behind-the-scenes management to keep
things running smoothly, and also to deal with rude
guests or party gatecrashers.

Do these three things well and you can throw a
great 24/7 online party that either builds your brand
or generates direct sales. SMM is all about throwing
a party with a purpose. Don't think and grow rich —
party on and grow rich.

1. Build your content pipeline & marketing machine first . . . . . . . . . ... ... Page 2

If social media marketing is about throwing great parties, then content is the food and
entertainment. To excel at SMM, you need to create and maintain a content marketing
machine. You need to fill the social media pipeline with ongoing great content to keep the
party fizzing along.

2. Learn how to send out platform specificinvites. . . . . . . . . ... ... ... ... ...

Learn where your customers are currently congregating, and use the social media
platform that will reach them to invite them to your party. More than likely, the most
effective social media platform for you will be one of the big eight:
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3. Run a great party and then followup byemail. . . . . . . . . ... ... ... ... ....

Getting followers on social media is one thing, but getting people to give you their real
e-mail address is another level. The people who do that are those most likely to become
your superfans, to be your micro-influencers, and to buy your stuff in the future. Send
awesome email follow-ups that are intimate and valuable. Build your email list — it will be
your most valuable digital asset.



