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THE ART OF SOCIAL MEDIA

Power Tips for Power Users
GUY KAWASAKI and PEG FITZPATRICK

GUY KAWASAKI is currently the chief evangelist of Canva, an online design service. He is an executive fellow of the School of
Business at the University of California Berkeley. He was previously chief evangelist of Apple, special advisor to the CEO of the
Motorola business unit of Google and the founder of several startups. Guy Kawasaki is the author of several books including
Enchantment, Google + for the Rest of Us and APE: Author, Publisher, Entrepreneur. He is a graduate of Stanford University
and UCLA and has an honorary doctorate from Babson College. His website is at www.guykawasaki.com.

PEG FITZPATRICK is a social media strategist and the director of digital media for Kreussler Inc. She has run successful
social-media campaigns for Motorola, Google, Audi, Canva, Virgin and other companies. She is also editor-in-chief of 12 Most,
a community of writers and business experts. She also founded the Twitter chat #MyBookClub which features the brightest
thinkers on social media. She is a graduate of Keene State College. Her website is at www.pedfitzpatrick.com.
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SUMMARIES.COM supplies brain fuel --- concise executive summaries of the latest business books --- so you can read less but do more!

We help busy people like you avoid information overload, get fresh actionable ideas and save time and money. www.summaries.com
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MAIN IDEA

It is now reasonably clear that social media has
become one of the most effective ways to promote
a business, sell a product, secure a better job or
communicate pretty much everything in business.
In almost every field you can name, what you do on
social media will impact on the success or failure of
your marketing.

Social

With that in mind, it's worth figuring out how to get
the most bang for your buck. If you become a

How to Become a Social Media Power User

: a Build your foundation
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" . . . , Step 1 — Build your social media foundation. . . . . . . . . . ... .. ... ... ....... Pages2-3
power user" of social media, you'll be better ) - ) )
positioned to extract maximum returns for your To bein a position to use social media advantageously when
marketing dollar. required, you first have to cover all the bases. You do this by
. . - building a solid foundation — fresh profiles, up-to-date bios,
E?cck)mlr';g a pow&er l;rs": oft;om?rl]mema Sl hTa;]rd — detailed author pages and so on. Learn how to post well and
It fakes fiime and eflort rainer tan money. fhere deal with comments using social-media tools.
are really just three steps involved:
| |
: 0 Build your foundation : Step 2 - Amass your digital assets . . . . . . . . .. ... ... Pages 4 - 5
1 - 1 As you get closer to launching a project, start bringing -
: e Amass digital assets : together a toolkit of effective digital assets you can use on Blogs
| . | social media platforms to amplify what you're saying. This -
| o Go to market as required g will include video clips, blog posts, information articles, Events
: : pull-out quotes and graphics, presentations about the topic
| 1 and more. You then take those assets and position them on
social media sites so they are ready to be deployed as and
when required.
"These are our tips, tricks and insights, and we Step 3 — Go to market as and when required. . . . . . . . . ... . ... ... .. ... .... Pages 6 - 8

hope they work for you. In a perfect world, however,
you would develop better techniques than ours,
and you'd tell us how to improve our game too.
We've done our best to help you master the art and
science of social media, and now we want you to go
out and rock the world."

— Guy Kawasaki and Peg Fitzpatrick

Once you have your foundation in place and your digital
assets developed and ready to go, you're then well
positioned to use social media to launch a product or go to
the market as and whenrequired. That's the beauty of social
media. Once you get the components in place, social media
can be used to do lots of useful things in business. Use it to
go to market periodically.
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The Ultimate Business Library

We condense 300+ page business books into
8-page summaries.

By reading summaries, you'll get the key ideas in
30 mins, so you can spend more time turning your
ideas into dollars.

Knowledge is Power — Invest in Your Future

For just $2 per week, you will...

> Learn from the mistakes and success of the smartest people in business;

> Get fresh ideas, strategies & motivation that could be worth millions to you;

> Follow emerging trends, so you can catch the wave before your competitors do;
> Catch up on the classics you always wanted to read.
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Our catalog includes summaries on a range of topics for
aspiring entrepreneurs, managers, and consultants.
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